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Certification

Udacity, 2022

Udacity, 2021

Skillshop, 2022

HupSpot. 2022

Hupspot,2022

Amazon, 2023

Skillshop,2022

Semrush,2023
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Google, 2020 i S
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What shoulld we study further? 0=
First, we need to dig deeper to know The effect of focusing on decision-makers to
reach better results than in the previous quarter, We should alsa compare CPA on  j=
platforms that we ran our marketing campaigns before, And follow up on any of owr —
partiipation In the events that achleved the expected return. -

What shoulld we try?
+ We shaald try to increase ad spending onbne, And work to participate (n the mast

Ny B, 2002 - May 14, 2022)

Inorease kolal sa=s by
% on Blck Fridey 20168
s, Black Frday 30T

Incraate e aaks by
1M2% on Black Friday
2018 v Blach Friday 2017,

| -‘ I

significant number of activities, we also consider starting a Service survey form to s 'g 5:'-1
Luild trwth with our audiences
The week had the fewest wisiton
Purchase Process - -
AwarEnesses Interest = Desire o Action =sPostAction | o=
Website oo [, | 0 — = o
" Search | 2 | i -
=g ==
L e %,
£ Faccoook | | | . » . N
E Irstagram \ / / -
2 L o - a2
O emi | / ¢ (3. 2022 - 5, 20028 Users 14105
Twitter
Blogs ‘e’
e Dbjectwe Results
Audience Segment: Geography B
Ofective First

Eva1uate the Product Categories

v Demorvalrai Rl by procuet caligony

Dizfactive Becond -
Dworeass iotal ad spand by W e e W W
A4 bar Blaci  Fndoy
207 o Back Frday 3014
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+ Whee Boeg] e iy provuct categery in 2017 - Pk by 408473

+ Thee Bieesl saess [y prochuct cabegory in 2016 - Grocery ba
end

« {09= ek sxies by procuct calsgory in 2017 : Tovs by 133461,

. L‘..Ln.:lu.m.-:..ﬁ.:l.:.l.;:m'.m' Eusled by

Al by Gmining both yeaes, roceny’ kak [he lead
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i
Ministry of Communications | i
and Information Technology l
Muhammad Ibrahim Lasheen
Advanced Marketing Analytics
asmome (U} UDACITY
v

Social Media Certified

Muhammad Lasheen

The bearer of this certificate is hereby deemed fully capable and skilled in
applying inbound social media strategy. They have been tested on best
practices and are ready to take an inbound approach to social media
including: social monitoring, content strategy, social engagement, creating
social media policies, and demonstrating social ROI to stakeholders

Valid from: Dec 30 2022 - Jan 28 2025

duud Ja¥ Caljga Slalaal

SCHOI ' SPONSORED BY Mirwired ¢ .
SCHOLARSHIP SPONSORED &Y el ff S EGYPT

Y ubaciTY

Muhammad Ibrahim Lasheen

Advanced Digital Marketing

S

A MAR
q‘g:-»" e,
/ »
E ot
ifo):
N "“mmw': .
This acknowledges that

Muhammad Lasheen

Has successfully completed and is certified in

Campaign manager 360 Certification Exam

Inbound Marketing Certified

Muhammad Lasheen

The bearer of this certificate is hereby deemed fully capable and skilled in
applying inbound marketing techniques. They have been tested on best
practices and are ready to take an inbound approach to creating content,
using social promotion, converting and nurturing leads, and marketing to

customers.

Valid from: Dec 30 2022 - Jan 29 2024

HubSppt Academy

Semrush Academy
Certificate

Muhammad Lasheen

I8 awarded tha certficate of achievement for the successtul completon of the

Marketing Analysis - Where Theory Meets Practice

Certificate expires 07.012024
Certificate of completion  99b3608992
Certificate exam Exam id-2
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